XINYU GUO

Global Marketing | Product Marketing | Brand Communications
+86 185 1951 5574 | guoguoyu00@163.com | Shanghai, China

Graduate marketing candidate with hands-on experience across global marketing, product commercialization, brand
communications, and localization in China and Germany. Worked on BASF Agricultural Solutions, HopeGoo overseas growth
campaigns, and Nikon product launches, combining customer insight, cross-functional execution, creator/media relations, and data
analysis. Comfortable using generative Al to accelerate research, content development, and data processing while validating outputs
through human review and business feedback.

EDUCATION

Shanghai Jiao Tong University | M.A., International Chinese Language Education Sep 2023 — Mar 2027
* GPA 3.88/4.00; top 10%. Focus: cross-cultural communication, audience research, international communication, and content strategy.
Heidelberg University | Graduate Exchange, Cross-Cultural Studies Sep 2025 — Aug 2026

» Completed a one-year exchange in Germany while supporting localization and marketing programs at the Confucius Institute at
Heidelberg University; developed first-hand insight into European audiences and cross-cultural communication.

Minzu University of China | B.A., Chinese Language & Literature; Second Degree, Education Sep 2017 — Jun 2023

* GPA 3.82/4.00. Coursework included content analysis, communication writing, cultural studies, research methods, and behavioral
analysis.

EXPERIENCE

BASF | Agricultural Solutions | Marketing Intern Aug 2026 — Present

« Supported commercialization of low-carbon and biotechnology-based agricultural solutions in China by reframing technical value into
customer decision drivers such as cost reduction, yield improvement, carbon reduction, and ROI; developed 10+ product and sales
packages used in conversations with 500+ key B2B fertilizer customers and partners.

* Partnered with technical, marketing, and field sales teams to turn complex product information into localized sales enablement assets,
including one-pagers, competitor comparison sheets, ROI calculators, and FAQs; used Al to accelerate competitor synthesis and first-
draft FAQ creation, cutting preparation time by ~50% and producing two reusable sales toolkits.

» Conducted market research for BASF nitrogen-management products (Ampligan/Limus), synthesizing public technical data, distributor
feedback, and sales records into 10 market/competitive analyses; two were used in pricing and channel strategy discussions.

Tongcheng Travel | HopeGoo | International Marketing & Campaign Ops May 2025 — Sep 2025

» Combined first-party customer profiles, historical campaign data, social conversations, and competitor activity; used Al-assisted keyword
extraction, sentiment analysis, and topic clustering to identify Hong Kong/Macau demand around family travel, short-haul trips, and
priority destinations, supporting the launch of five ancillary product categories and 30K+ orders for newly added products.

» Owned localization strategy and execution for three Hong Kong campaign moments across audience targeting, creative concept, product
selection, offer mechanics, and landing-page journey. A Christmas “mystery box + localized creative + WhatsApp referral” campaign
generated 40K+ UV and 8K+ orders, up 40% vs. the prior period; contributed to seven campaigns totaling 100K+ UV and 20K+ new-
product orders.

« |dentified weak post-event retention in a summer promotion and worked with business, design, and external partners to connect offline
activation with coupons and owned community channels, reaching 5,000+ attendees and acquiring 2,000+ new users.

* Tracked the funnel from impressions and UV through clicks, orders, and payments; compared channel, creative, and audience
performance to optimize offers and messaging, and codified two reusable campaign playbooks from post-campaign learnings.

Ruder Finn | Nikon | Brand PR & Marketing Communications Intern Oct 2024 — Dec 2024

» Researched consumers, competitors, and content trends for the Nikon Z50II launch; identified that spec-heavy camera messaging
underperformed with younger audiences and helped shift the narrative toward accessible creation use cases such as travel, vlogging,
and everyday moments. Top related content reached 100K+ views and product search interest increased ~30%.

» Managed creator sourcing, outreach, briefing, content review, and post-campaign tracking; used Al to organize profiles for 200+
photography/digital creators, selected 20+ partners, and produced 30+ creative briefs. Expanded the mix into lifestyle and travel creators,
generating 1M+ cumulative content impressions.

* Supported media relations and launch-event communications across press releases, media kits, invitations, and reporting; coordinated
attendance, coverage, and content checks for 10 product launches/experience events and supported monitoring and response for one
potential reputational issue.

Confucius Institute at Heidelberg University | Local Marketing & Community Ops Oct 2025 — Jul 2026

» Managed engagement across three core audience segments—Ilocal youth, adults, and families—using registration data, on-site
conversations, and feedback to refine themes, content formats, and targeting; identified stronger demand for hands-on experiences
among local German audiences and higher interest in traditional festivals among Chinese-German families.

* Planned and delivered 10+ cultural workshops end to end, covering concept, run-of-show, budget, venue, materials, and on-site execution;
adapted calligraphy, paper cutting, bamboo weaving, and shadow puppetry into accessible, participatory formats for local audiences.

« Built a multi-channel promotion mix across Instagram, TikTok, website, email, posters, schools, and partner organizations for 30+ annual
activities, reaching 2,000+ people and improving registration conversion by ~30% through channel and message optimization.

* Developed partnerships with companies, universities, museums, community groups, and cultural organizations; launched five new joint
programs, two of which became recurring annual collaborations, and secured local resources and promotional support for 30+ activities.



INTERNATIONAL COMMUNICATIONS & LEADERSHIP

Xinhua News Agency | International News Reporter / Editor Jun 2024 — Sep 2024

» Reported in English on technology, business, society, and culture for international audiences and independently pitched stories on study
tours and inbound travel in China; produced 30+ English-language articles, with a top story republished by 500+ domestic and
international outlets.

Cross-Cultural Youth Community, Germany | Co-founder & Community Ops Nov 2025 — Jul 2026
» Co-founded a cross-cultural youth community from 0 to 1, shaping positioning, program structure, operating rhythm, team responsibilities,
speakers, venues, and partnerships; delivered 10+ events for 500+ participants and built a core community of 100+ members.
Ethnic Museum / Qian Xuesen Library | Bilingual Guide & Team Lead Mar 2019 — Jul 2024
« Delivered bilingual Chinese-English tours to 5,000+ visitors across international delegations, academics, students, and public audiences,
tailoring narrative depth and messaging by audience. As team lead, managed volunteer recruitment, training, scripts, scheduling, and
service quality to standardize delivery.
Mantianxing Cultural Nonprofit | Project Lead Sep 2018 — Jan 2022

* Led a 30+ member cross-functional student team across annual planning, staffing, external partnerships, and delivery; introduced project-
based squads and cross-sector collaboration to execute field research, cultural product development, charity sales, and school outreach
reaching 2,000+ participants, while documenting reusable SOPs.

Al & DATA

» Analyzed 100 overseas creators and 2,000+ videos across audience profile, content themes, engagement, brand partnerships, and
comment feedback; used Al-assisted classification plus manual sampling and correction to improve reliability, producing a 30+ page
research report, a creator database, and reusable prompt/research templates.

» Used Codex to build a personal website and lightweight data-processing tools for information organization, batch processing, and content
analysis.

* Applied generative Al across customer research, competitor analysis, campaign ideation, localization, event planning, and data
processing, with human review, fact-checking, and business feedback built into the workflow.

SKILLS & RECOGNITION

Languages: Mandarin (native); English (professional working proficiency, IELTS 7.0); German (A2).

Tools & Channels: ChatGPT, Claude, Gemini, Codex; Instagram, TikTok, LinkedIn, website/CMS operations; basic photo/video production
and editing.

Core Skills: International marketing, product marketing, audience research, campaign strategy, localization, creator marketing, B2B
marketing, brand communications, project management.

Selected Recognition: 1st Place, Beijing University Museum Interpretation Competition; SJTU Gold Medal Guide; 2nd Place, SITU
Science Communication Competition; graduate scholarships.
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